Ballot Best
Practices Guide

How to drive more revenue and engagement
with ‘Best Of' ballots

Q Second Street



‘Best Of’ Ballot
Overview

‘Best Of’ ballots are some of the biggest

engagement tactics for your local businesses,

and are used extensively by Second Street

partners to drive revenue through advertisers

and grow their database.

More commonly known as ‘Best Of', Reader’s
Choice, Listener’s Choice, or Viewer's Choice,
Second Street ballots enable our partners to
feature every business in their community.
Your audience nominates and votes on their
favorite businesses across many categories
in your market.

A ballot should be set up in three phases:

1. Nomination Phase

This is where you get your audience to
nominate businesses for each category

2. Voting Phase
This is where you push out the ballot for
your audience to vote for who they want
to win across your business categories

3. Winners’ Phase

This is where you get to announce the
‘Best Of' ballot winners

Planning for these three phases enables
you to garner more excitement and more
engagement with each round. So when it
comes to revenue, this means you now have
three opportunities to sell to advertisers
instead of just one!
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The Plan

Run a 3-phase ballot

In order to have the most success you should start
planning your ballot as soon as your last ballot is
over. If you're new to ‘Best Of’ ballots, you should
ideally start planning six months out from the
launch of your Nomination Phase.

For example, if your special issue prints in June then

your nomination phase begins in February, and you
should start planning in August.

As part of this planning, you should have a checklist
for each task.

Need help getting started with your checklist? We
created one for you!

Download the checklist


https://lab.secondstreet.com/best-of-ballot-calendar-revenue-calculator/

Ballot Gallery Layouts

Narrow Scroll

Our original layout which groups entrants in 2
columns and provides an ever present navigation

in a column on the left. Wide Scroll

Provides you with 2 columns for entrants and
o temshes collapsible navigation. Gives advertisers more
e 11802 2m Core real estate with larger category ads and
st featured entrants.

—
KNOW YOUR RISK BEFORE YOU
EMTER THE TRADE. i =i N NADEX

Allergy s

s
KMNOW YOUR RISK BEFORE TOU

ENTER THE TRADE. i N NADEX |

Category Drawers

Categories are collapsed with collapsible side
navigation. This provides an enhanced mobile
experience with less scrolling, allowing users to

explore the ballot categories they want. Category Category Pages
interstitial ads also get more exposure between Supports single category pages using
drawers. previous/next buttons. This gives you dedicated

category pages with unique URLs, less scrolling,

— and "floating" interstitial ad pages that appear

every X category pages.

KNOW TOUR RISK MFORE TOU -
AWTIR THE TRADE, -
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Nomination Phase

The Nomination Phase (or write-in phase) typically lasts
3-4 weeks. This phase is where you ask your audience to
tell you which businesses should be on your ballot.
Based on the number of nominations a business
receives, you can determine whether it makes the cut
for the final voting ballot.

Dry Cleaner

Nomination Name l NOMINATE

Hair Salon
SPONSORED BY

434 Center St, Jim Thorpe, PA 18229
570-325-8787

Best Practice:
Griind J

When collecting nominations
l Second Street recommends
using ‘Write In’ nominations only.

l Nomination Name

This allows for a better user

experience on the front end as it

allows your participants to

l o en e l nominate their businesses of
choice, without needing to scroll
through a list of businesses to
find a specific nominee.

Lawn Maintenance

If you are a mid-size or large market, we recommend a
minimum of five businesses moving onto the voting
round. If you are a small market, three businesses are
sufficient. This means businesses and your audience
will be motivated to drive up nominations for their
favorites. A nomination phase typically lasts 3-4 weeks

*However, if you would like to
push nominees to the front end,
we do have time saving features
that allow you to auto approve
approved entrants from ballots
run in previous years or you can
import approved entrants. If
you're worried about too much
scrolling, you can choose
different layouts to make the
display more appealing - like the
Category Drawers layout.




Nomination Phase Time Savers

a\

Global Entrant Settings

@ This configuration is applied to all the entrants across this ballot

Pre-Approving Entrants

SORT AND LINKS PRE-APPROVED LIST ENTRANT LIMIT
To reduce time moderating entrants, you can
eGS”y OSSign a pre-a pproved list Of entrant names The list of approved entrants from the selected ballot will be used as a pre-approved
. . list when the submission matches the title and category of the approved entrant,

from ballots you’ve run in past years that will
automatically be approved when a user submits Search Ballots Q
write-ins matching those names and categories. o N T——

L, J y Show selected Dallats

Best Of Ballot = |

entrants

Import Vetted Entrants

Import From a Spreadsheet
You can import entrants to your ballot that will be
added in the moderation section. You can choose
for them to be approved and those entrants will be
immediately added to the front end of the ballot.
Or you can import them as unapproved entrants
which will set them as pending nominations,
reducing the time it takes to approve each entrant
and making your nomination round much more
efficient for your staff and your end users.

® Import appraved entrants @

() Import unapproved entrants (T}

Drag and drop into this area or  BROWSE FILES

DOWNLOAD
@ SAMPLE SHEET CLOSE UPLOAD

Automatically Move X Entrants to Voting
Round Global Entrant Settings

@ This configuration is applied to all the entrants across this ballot

You can set a limit to the number of entrants
moving on to the voting round, ensuring only a SORTANDLINKS ~ PRE-APPROVEDLIST  ENTRANT LIMIT
specified number of approved entrants will be
visible to users for voting. This means when
moderating entrants, you can leave all entrants in
an approved state and only the number of top-
nominated entrants that you chose per category
appear on the ballot for the voting phase.

Which approved entrants will be autematically added to the gallery for voting?
O Al approved entrants
@ Thetop 5 approved entrants per category

[ Allow ties to exceed the limit  (7)

[ Allow manual additions to the entrant limit  (7)




Transition period

The transition period is the time between
your nomination phase and the voting
phase, and typically should be a minimum
of three weeks. During this time, you will:

¢ Moderate your ballot

¢ Merge entrants to determine the top
nominees in each category

¢ Move these nominees on to the voting
phase of the ballot

¢ Sell voting packages to your top

nominees

€  Moderate Write-ins - BBQ Ribs 0 Second Street

Categories < MERGE (43) EDIT & APPROVE REVIEW

Write-ins Condensed View
Search Categories Q ‘ o
Counts are updated persodically. All Entrants .,
ARTS ENTERTANMENT & TRAVEL  (00) v 0 ——
= 3 Brothers Restaurant
AUTOMOTIVE D - o Ho Image 0
DINING - FAVORITE FGODS D ~
o T WRITE-IN VOTES
CATEGORIES A G o = 3D Sidecuts Sports Tavern
Mo Image
BBQ Ribs 00 L]
Bloody Ma
Ll © o o 1 WRITE-IN VOTE
Breakfast Q o o = After the fox
Mo Image
Burger 0
Chicken Wings 00 o 1 WRITEIN VOTE
Egg Roll 20 o No|I;| :Ilnnl'ublﬁnlh
ranery o0
Hot Dag L0 o o 7 WRITE-IN VOTES
Andy's Restaurant
lce CreamiFrozen Custard 20 o i ‘m
nakian Beef o0
Margasita o0 o 4 WRITE-IN VOTES
i o =2 BBQ'd Productions

ADD ALL PENDING TO BALLOT € TIRE STORE | | BLOODY MARY -

Once you have determined the top
nominees that are moving on to the voting
phase of the ballot, you will want to provide
this list of entrants to your sales team to sell
the voting phase of the ballot.

Once the sales period is over, you will add

featured entrant data to the entrant within
the admin tool.



Voting Phase

During the Voting Phase, participants will
only be able to vote for entrants that have
been added to the ballot for the voting
phase. (Our best practice is to allow the
top 5 nominees to move on to the voting
phase.) In this phase, participants will not
have the option to write-in a vote, but
instead simply place a vote for their
preferred winner. A typical voting phase
should last three to four weeks.

Best Cosmetic / Esthetic Clinic

SPONSORED BY

DULLTH MED Sy

Laser Me Aesthetic Care and
Wellness
| — —
DULUTHMED SPA v N ——
D) e [ —
Duluth Med Spa
L M AT 01 Sl WL 30 BT
Duluth Med Spa offers the most up to TP
date methods Including Botox, - =
Jeuveau, Dysport, Facial Fillers - P — [ |
Restylane, RHA, and Versa. Our toxin
and fillers are offered in combination et Dy S oo, asing. s, i
with L...
Read more e [ vom |

o 1017 W Central Entrance Suite B, Lo
Duluth, MN 55811, USA "

218-481-1800

facebook.com/Dulut...

.
@ duluthmedspa.com/

VOTE

s




Winner’'s Phase

The Winner’s Phase is where you will publish the
results from the voting phase of the ballot. As a best
practice, we suggest replacing our graphic with your
own custom winner's graphic.

Welinme 1o 8 BeasOfS umier 30357
Wating for the Best of Sumter bs now dosed.
Winners of BEST OF SUMTER 2023 sre posted bebow.

There bs i purdiase necesssry o vode of win.

Thank You!
Vited Bl Flach I By Aai P

After the voting phase is over, you will identify winners of
each category, pulling a winners list. You will then provide
this list to your sales team to sell winner packages.

You should plan to publish/
recognize winners not only
online, but also within your
core product.

¢ Online Winners' Directory

¢ Special Issue

¢ On-Air mentions or
production

e Live Event




Use a Planning
Checklist

Your ‘Best Of' is a massive undertaking and
requires multiple departments within your
organization to work together. You will need
a champion. Someone to “captain the ship”
and hold everyone accountable for the part
they play. ‘Best Of' is a huge opportunity for
growth in all areas. To keep you on track,
we've created a checklist with everything
you will need to execute your ‘Best Of'.

Audit and Prep your
Categories and Audience

Categories
‘ Search Categories Q, ‘
Counts are updated periodically.
DINING OUT A hgle locat... @
CATEGORIES A ® At (single... @

Best barbecue restaurant (sing... @ e location) @
Best chain restaurant @ ion) @
Best cheap eats @ (single l... @
Best chicken wings (single locat... @ gle locati... @
Best Chinese restaurant (single... @ 2 location) @

Best coffee shop (single location) @ single lo... @

Best Italian restaurant (single ... @

Best Japanese restaurant (singl... @

Best local brewery (single locat... @

Best Practice:

Start planning at least 6
months ahead of your
nomination phase and
utilize our sales and
marketing checklist to
make sure you don’t forget
anything.



https://lab.secondstreet.com/best-of-ballot-calendar-revenue-calculator/
https://uplandsoftware.com/secondstreet/resources/ebook/drive-more-revenue-with-your-citywide-ballot/
https://uplandsoftware.com/secondstreet/resources/ebook/drive-more-revenue-with-your-citywide-ballot/
https://lab.secondstreet.com/best-of-ballot-calendar-revenue-calculator/

Audit your Ballot

Each year you need to review your previous year’s
ballot, reviewing the Groups and Categories and
how they performed year-over-year

e What categories performed well?
« What categories did not perform well?

* Was the category relevant within the
community?

e What categories need to be added?

« What categories need to be removed?

To help determine what categories
belong on your ballot we have three Key
Performance Indicators:

¢ Did it drive engagement?
e How much revenue was generated?

o Have competing businesses within
the category historically
purchased advertising, or not?

¢ Is there a potential revenue
opportunity

o Isthere an emerging category
that has lots of businesses and
therefore potential revenue? Was
there a reason a category might
not have advertised previously but
may do today?

Categories on your ballot MUST fall into
one of the above buckets. If the category
doesn’t meet one of the above outlined
KPls, it's dead weight and should be
removed from your ballot.

Best Practice:

There is no magic number
for categories on your

ballot. As long as they fall
into one of the three Key
Performance Indicators, they
should be on your ballot.




Audit your Audience

Similar to your ballot, you need to audit
your audience in order to recognize
trends in participation year-over-year.
Use these trends to identify ways you can
increase participation and generate more
nominations/votes per user.

Key data to review:

e Total number of users

»  Total number of Nominations

e Total number of Votes

« Average number of nominations per user

« Average number of votes per user

Key reports to review:

e Entrant Report — Export of your ballot that
contains nomination and vote totals

¢ Nomination Report - Individual
nominations by email address

¢ Voting Report - Individual votes by email
address

* Nominations and Votes per Category -
total # of nominations and votes per each
category

Reports
Ballat Schema

45K People

Votes Per Category

45K People Fraud

614 Yes, | would like to be invited to receive emails from

49K Nominations

T

Z s
z s
Z s
Z s
Z s
Z s
Z s
Z s
Z
Z s
Z s
Z s

DOMNE

Best Practice:

For maximum engagement,
we recommend daily
nominations/votes. This
allows businesses to market
the ballot to their customers
daily, driving up nominations
and increasing engagement
overall.




Audit your Revenue

How can you continue to grow your ballot revenue
year over year? The most successful companies do
two key things:

¢ They have a champion to oversee the project from
start to finish.

e They audit their revenue from previous years to
look for trends and opportunities. Check our our
calculator!

Best Practice:

WE INVITE Y[]U T[] \OTE EORWOUR — wiho is the

Use our sweepstakes feature
that allows you to set a
minimum number of
nominations and/or votes
each user must submit to be
entered into the sweepstakes.
This will incentivize users to
nominate/vote in multiple
categories for a chance to win
a prize.

FAVI]RITES IN D[]ZENmATEGURIES BES'I'

Ifyou vote in more than 25 CATROONIES, you'l be
automatically entered for a chance to win a 325[] l]lft card!

Ballot Champion

In markets with a ballot champion, we have seen
as much as 50%-450% revenue growth year-over-
year! The champion will work with departments

across the organization to set the strategy, audience The champion should
and sales goals. They will work closely with the sales essentially be your
leaders to coordinate training and sales materials. project manager and
They will also work with the marketing team to motivator to ensure
develop the promotional materials for both the maximum success.

Business-to-Business and Business-to-Consumer

marketing efforts (more on this to come in the
Marketing section).


https://lab.secondstreet.com/best-of-ballot-calendar-revenue-calculator/
https://lab.secondstreet.com/best-of-ballot-calendar-revenue-calculator/

Audit your Sales
Efforts from Last Year

Again, the most successful companies
running ‘Best Of' ballots tend to have two
things in common when it comes to their
sales efforts.

e They have simple packages for their

ballot that are easy for businesses and
advertisers to take up.

They look for creative opportunities
that add value for their clients each
year, and use case studies, testimonials
and ROI statements from other
advertisers to make the investment
compelling.

When reviewing last year’s sales efforts
ask yourself these four questions:

What packages generated the most revenue?

What packages did not meet your goals?

Where can you increase the value in your
packages?

How can you simplify your packages? (both
for your sales team and your clients)

Revenue Growth Tactics
Use these tactics to determine how you can edit
your packages to target more growth:

Get one more business in each category to
purchase a package

Increase investment of packages

Include new ad placements/featured entrant
pages

Get 1-2 businesses in each category to move
up to a larger package

Look at where you can offer new types of
packages (title sponsorships, etc)

FAQ

How do | grow my
revenue YOY?

Best Practice:

Keep your sales packages
simple and look for ways to
add value for advertisers. If
you need help getting
started, here is your Revenue
Worksheet! It has sample
revenue goals by ballot round
and package suggestions.



https://lab.secondstreet.com/best-of-ballot-calendar-revenue-calculator/
https://lab.secondstreet.com/best-of-ballot-calendar-revenue-calculator/
https://uplandsoftware.com/secondstreet/resources/ebook/drive-more-revenue-with-your-citywide-ballot/
https://uplandsoftware.com/secondstreet/resources/ebook/drive-more-revenue-with-your-citywide-ballot/
https://uplandsoftware.com/secondstreet/resources/ebook/drive-more-revenue-with-your-citywide-ballot/

When you sell your ‘Best Of' ballot to potential
advertisers you need to do so with precision. To
maximize your potential revenue, focus on setting
goals, understanding what you can put in your
packages, who to prospect, how to pitch and
overcome objections. This section will cover each of
these concepts for each phase of your ballot. You
should have a checklist for the sales process to track

each phase of the ballot.

Need help getting started with your checklist? We
created one for you!

Download the checklist



https://lab.secondstreet.com/best-of-ballot-calendar-revenue-calculator/

eCommerce Capabilities

We utilize an integration with Stripe that allows
you to sell either a la carte ads or full sales
packages online through the ballot.

Premium Package * $1,599.99

See more v

ADD TO CART BUY NOW

Mast Pogular
@ Deluxe Package * $999.99 ADD TO CART BUY NOW

. Basic Package » $799.99 ADD TO CART BUY NOW

. Your Cart

Best Practice:

Platinum Package Norminate until 07/31/2025 & 12:00 PM Central

Voting starting 07/31/2025 @ 12:01 PM Central

Best Apartment Complex

Lo ) [re—
Best Busiding B Category Ad $249.99

We suggest selling both! You
B kst _— can set inventory limits on
i o BN both the a la carte ads and
St i sales packages.

Best Fine Dining

S8 Steak

PROCEED TO CHECKOUT Best Private School

| Bast Public Space Best Attraction

The a la carte ads will be
targeted for sales to those
smaller advertisers your

Include a CTA sales team may not have

] time to interact with. The
Update the CTA and button text to draw in

your advertisers and lead them to the sales packages will be
purchase site. targeted for your larger

advertisers in multiple
categories.

Advertise on this ballat!

Nominate until 06/18/2025 @ 4:20 PM Central
Vote starting 0671872025 @ 4:21 PM Cenitral

Check out our webinar to learn
more about this eCommerce
feature and our best
practices!



https://lab.secondstreet.com/articles/ballot-ecommerce/

Jr What can

you sell?

Nomination Phase

In the nomination phase, you should sell
these ads within the ballot itself:

e Groups Page Ad

e Group Ads

e Category Ads

e Category Interstitial Ads

Tip! All uploaded ads are trackable!

It's time to decide! NMominations end in
07 08 11 43

DS Hours  Mirutes Seconds

’ IESan VOTE
L syl for us!
-
r, BES oF,
T VIRGNA

Dan't See Your Favorite?

COMMITTED TO THE

STATE WE CALL HOME

Proud to’serve West Virgl
and for generation

Don‘t forget to also include leaderboards
or 300x250 ads in your nomination phase
packages. These ads can run within your
own website above and/or alongside the
ballot.

The Groups Page Ad appears above the
individual groups on the group selection
page. This is typically an ad that is saved
for a title sponsor.

The Group Ad is a large leaderboard ad
that is displayed at the top of each
group (e.g. A hospital could own the
entire “Health & Wellness” group of
categories).

A Category Ad is a smaller leaderboard
ad that is displayed at the top of each
category (e.g. A landscape company
above the “Landscaper” category).

A Category Interstitial Ad appears
between categories in a random order,
so every user will see the ads ina
different sequence. You can set
Category Interstitial Ads to appear every
X categories.

You can sell as many as you would like
in any of these ad spots, but these are
the limits we suggest:
+ Groups Page Ad: 1 advertiser
¢ Group Ad:1-3 advertisers per group
¢ Category Ad: 5 advertisers per
category
¢ Category Interstitial Ad: No set limit
as these appear throughout the
ballot randomly and provide share
of voice

It can be tempting to sell more but
keeping it to these numbers creates
exclusivity and maximum exposure for
your advertisers.




Best of the Best Voting Packages

Your e of the et

heir ¥
Logo e 40 i win. To promots vous busioess, we have crested 3
Here Eenmtionnl poskiages.

Audience Stats

i
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Voting Phase

In the voting phase, you should sell:
e Group Ads
e Category Ads
e Featured Entrants including Entrant
Ads

gf;;;g;ggigu
I

e

i

With a featured entrant, a business

entry can showcase much more than just
their name. Featured entrants get
additional features by showing their
business’ address, contact info, and direct
links to social media pages, and more.

Group and Category Ad Examples & Specs

By having an featured listing, the entrant
will be placed at the top of the category,
above all non-enhanced listings. They
also include a unique URL to featured
listing page. This page will feature a vote
button and only one entrant.

What is included in a featured entrant
listing?
* Vote for entrant in other categories
option
e Unique URL =
« 728x90 Entrant Page Ad image/Video
e Prevalent Vote/Share Buttons
e Entrant Main Image/Video
e Entrant Logo
¢ Google Maps & Multiple Locations
¢ Entrant Page Image Gallery
e Description, Phone #, Website Link,
Social Links

Entrant Page

Check out how to encourage nominees to % Image Gallery
upgrade their listing in the Voting Phase.
Here is an example from Harrisburg
Magazine.



https://harrisburgmagazine.com/simply-the-best/nominated-upgrade-your-listing/
https://harrisburgmagazine.com/simply-the-best/nominated-upgrade-your-listing/

Winner’s Phase

This phase typically generates 60-70% of your
total ballot revenue, so when selling, don't
forget to include the online winner’s directory
in your packages. Offer featured listings, group
ads, and category ads in the winner’s directory,
as well as leaderboards or right rail ads on the
page where you are embedding your ballot.

Best Local IT Services

oy

BEST UFSUMI'ER
ErEn
—W’ WDt
e Purtfication
Weknme in aBest DS umier aoas! ® (I
Viting for the Nest of Sumier s now doed. = - |
Winners of BEST OF SUMTER 20as mre pasted bebow,
There s 10 purase Degessary 10 ot s in FTEECN,

systems’z networks

AG] Systems & Networks

Gml-dnu-ﬂhnlukk-.m with aedditional questbons.

- R

SHARE

Rogers Technalogy Solutions

RA

b At Trarspoaton Best Boss

SHARE

9 Gulf Coast Technology Solutions:

SHARL

FAQ

How do | get my sales
team excited/engaged
to sell ‘Best Of'?

Best Practice:

Have a sales launch party
that makes it fun for your
sales team. Ask them to give
you exact numbers of users,
votes and revenue from the
previous year, and reward
team members that guess
the closest to your actual
number. This is a fun game
that gets them excited and
also helps them remember
important numbers when
selling this initiative.

If you need help getting
started, here’'s your Revenue
Worksheet! And here are the
sample sales packages for
each phase by media type.


https://uplandsoftware.com/secondstreet/resources/ebook/drive-more-revenue-with-your-citywide-ballot/
https://lab.secondstreet.com/best-of-ballot-calendar-revenue-calculator/
https://lab.secondstreet.com/best-of-ballot-calendar-revenue-calculator/
https://uplandsoftware.com/secondstreet/resources/ebook/drive-more-revenue-with-your-citywide-ballot/
https://lab.secondstreet.com/best-of-ballot-calendar-revenue-calculator/
https://lab.secondstreet.com/best-of-ballot-calendar-revenue-calculator/

Sales Training

The most important part of sales training is
to keep packages simple, have focused sales
trainings, and make it fun for your team.

Prospect Effectively

Prospecting effectively is the easiest way to
level-up your sales efforts, and you should be
spending 90% of your time focused on the top
categories that generate revenue.

In order to prospect effectively you must
target businesses that fall into these 3
buckets:

e They show up in 3 or more categories on
your ballot

» They are competitive in their categories

e They historically purchase ballot packages

These are the categories that we
typically see as the best revenue
performers:

e Home Services
¢ Specialty Healthcare
e Financial
Insurance
Real Estate
Legal
Automotive
Hospitality

L\

Best Practice:

You should be spending 90%
of your time focused on the
top categories that generate
ballot revenue.
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The Pitch

When selling your ballot, focus on the benefits to the
advertisers. For example:

The value in advertising in a promotion that
engages the entire community

Multimedia campaign that will not only reach our
audience but will reach/engage the entire region

Audience reach is exponentially higher
Free to participate — not pay to play — but
competition is fierce and your presence on the

ballot helps your exposure

Remind community of your past wins — that you
are the best

You'll find new clients, customers and supporters
It will help with recruitment efforts

Share stats from the previous year - for example:

e Total Users - % increase
¢ Nominations - % increase
e Votes - % increase

Best Practice:

‘Best Of’ programs, at
their core, help businesses
thrive. It's a year-round
celebration that reminds
local consumers that these
businesses are the BEST

in their market.




+ Sample

‘Best Of’
BaIIOt Scripts Nomination Phase

"Congratulations on being a winner in our
2024 Best of the Best! Now it’s time to defend
your title as we launch the contest for 2025.
Be sure to get nominated again so you make
it to the final Voting Phase where you'll have
the opportunity to win the Best of the Best
Title again! We have nomination packages
available, let’s set up a time to talk!”

Voting Phase

"Congratulations on being nominated in our
2025 Best of the Best contest! Now it's time to
begin your 'Vote For Me’ campaign as we
launch the Voting Phase of the ballot for
2025. We had a 75% increase in nominations
from last year and expect voting to take off
in the same way. You're so close to claiming
or defending your title! We have integrated
voting packages available to reach our
growing audience, let’s set up a time to talk!”

_
=

Winner's Phase

“Congratulations! You’'ve been named 2025 ‘Best Of' winner
in your category (or categories) in our largest ‘Best Of’ ever —
with more than 175,000 votes and 30,000 users! At no cost to
you, you'll automatically receive a framed certificate and a
window cling to display in your business. You'll also be listed
on the Winners’ List in the 2025 ‘Best Of' magazine and on
the website for the entire year. Winners’ Packages are also
available. Here are reasons you might pick one:

e Thank your supporters

e The special issue/magazine will be everywhere.

e Unique and bold online distribution in our winner’s directory
e You'll find new clients, customers and supporters

o It will help with recruitment efforts




Overcoming
Objections

Objections are buying signals

and signify that the client
has more questions for you in
order to decide to purchase
a package. Here are common
objections and how to
overcome them:

“It's rigged”
Its free to participate in ‘Best Of'. We are presenting this
package to you because it's truly good for your business.
Our audience is exponentially bigger and more valuable
right now - and always during ‘Best Of' Season. We
promote this program everywhere. We use a third-party
software system with fraud detection and check IP
addresses if we suspect fraudulent voting.

“What if | buy a package and don’t win?”

That could happen. But as a sales rep you can help them
spread the word with not only the presence on the ballot
(as part of their package) but with how they can solicit
votes from their current customers. The key is to explain
that they aren’t paying for votes. They are paying for an
integrated package that reaches your audience when it's
at its peak. For example we had a 300% increase in votes
this year and 20,000 unigue users! Share how many
nominations you had in last year’s ballot. Share success
stories of other advertisers.

“l don’t need to buy a package to win. | am the

best. The winner last year was a joke.”

That's correct. Its free to participate in ‘Best Of'. But your
competitors want to claim your title. We are presenting
this package to you because it's truly good for your
business. Our audience is exponentially bigger and more
valuable right now - and always during ‘Best Of' Season. If
you win every year, would you like to thank your
supporters for making you the best?

Best Practice:

Be prepared. Have scripts
ready for common
objections. Know your stats
and your value proposition/
benefits for the advertiser.

Read Article

Don’t forget
your planning
checklist!

Download kit

=


https://lab.secondstreet.com/articles/objections-to-ballot-sponsorships/
https://lab.secondstreet.com/best-of-ballot-calendar-revenue-calculator/

Marketing

Your
Ballot

Your ‘Best Of' ballot is your pot of gold and the more
audience you bring to it, the more revenue you'll
generate each year. To get the best results for both
Business-to-Business and Business-to-Consumer
efforts you'll need a marketing plan and more
importantly, a project manager. We see 50%-450%
revenue growth year-over-year with our partners
that have a ballot champion.




Create a Business

Resource Page

A business resource page, or a
ballot landing page, is a one-
stop-shop that contains your
content, resources, rules, and
more for your Best Of. It will
serve as the main hub for all
opportunities within your ballot.

What to include:

¢ Email Sign-up Widget
¢ Media Kit

e Graphics

¢ Marketing tips

e Salse Packages

¢ Mission Statement
¢ FAQs

¢ Rules

e Past Winners

e Category List

e Category Definitions

Promote your business!
Media Toolkit Tak wdvartage of various edveriaing
Bt s pseet o b sy o e b B iy e in Sauk Vialiey it FEUF B e
FireDmineh. W e2000 se pou 10 e Puse iaeti S the Mo naon Rouwnd
D will b LS
Business Advertising Opportunities

Througiasut th contit, koca| bt s w | hawe Sl conontunit 18 frosots o ol pliores - e
Frind and chg £ achvartivementy with Shuwe Local Neesrs Nebwort, 19 50088 0m Shae Local Rack!

Advertising Packages for Nomination Phase
Pramium Packages
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Stay in the loop!

Sauk Valley Favorites Newsletter

Sauk Valley Favorites

Sign up for notifications, updates and

* more right to your inbox,
Email Required -

Email Signup Widget

Include a signup widget where

businesses can sign up for
general information and
updates about your Best Of.




Ballot
page

CHESAPEAKE

INT& apgchesapeake.com

Elements ShOUId inCIUde: 2025 Best of the Best Chesapeake Community’s Cholce Awards

. Celebrate the best businesses and organizations in the area with the Chesapeake
L4 BG | |Ot heGde r g ra p h IC Community's Choice Awards! In this nemination round, submit your favorite companies in

each category for consideration. Users who nominate in 25 or more categories will be

(] SiZe rOtiO: 21 (»1200 X 600 automatically entered to win a $250 gift card!
or 1000 x SOO) To Nominate:

1. Navigate to your desired Section and Category in the ballot below.

) BO | Iot |ogo 2.In the Noemination Field, type in the company name to nominate,
3. 0n your first visit, complete the full registration form with YOUR information and click
i “NOMINATE"
e Call-to-action

4. Continue to nominate in other categories. Nominations are recorded as they are
entered and there is no final SUBMIT buttan.

° Deﬁne phoses Of the bGHOt - 5. 0n future visits, log in to the ballot using the Already Entered function and nominate
”NominCIte NOW" again up to once a day.
Nominations close on July 20, 2025, and the top nominees, by user submissions in each
. Chqnge your promotiono| category, move on to voting in September.
text for each phase
e Give information about
sweepstakes or prizes if you
are running one to
encourage participation

Ballot
header
graphic

| mﬁlﬂlﬁ "I;HE BEST
WEST.C. ™ DESTE

SPORSORED BY _@_ E:sm




Sample Call-to-Action Text

NomiGy

Nomination Round
July 18 - July 25

Nominations are now open!

Important Dates

Homination Round: July 18 - 25
Final Voting Round: September 19 - 26
Gala: Movember 20 - Hilton Garden Inn Southpointe
Speclal Section: November 21

Qur 9th annual contest s gearing up with new categories!
Medical Spa
Mom & Pop Shop
Product Made in SWPA
Roofing/Siding
Tanning Salon
Travel Agent
Windows/Doors

Thank you for participating and continuing to
support our local businesses!

For questions, contact:

erbest@observer-reporter.com
724-225-1326

Here's a template to use:
¢ Welcome to the (insert year and name of
your ballot here). This is a celebration of
the best of the best in our community!
Make sure you outline the nomination and
voting process and timeline.

o Nomination Phase: Dates, How it works:

= How often you can nominate, and
the number of businesses that will
move on to voting round
o Voting Phase: Dates and voting
frequency
o Winner’'s Phase: When winners will be
contacted & when they will be
published
Link to your Media Kit for advertisers to
promote themselves.
Link to your FAQs page for business
owners
CTA and button for eCommerce
purchases

Best Practice:

Create an FAQ page. This
should answer questions you
get year after year.
Questions like:

What are the dates?

How do | get nominated?
Why have some categories
changed?

Do | have to advertise to
participate?

What are the restrictions on
voting?

Why do some businesses
have images/extra info and
others don't?

Why wasn’t my business
nominated?
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A-List 2024

Media Kit
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Promotional Graphics & Marketing Tips

BOM Toolkit

Use these free downloadable images to support your nomination and
encourage your fans and customers 1o vote for you in this year's Best

of Morgantown awards.

@OHXEE

Promate your #BOM25 nominatian on your website, sotial media pages, and emails with
the free assets below! Simply right click cach one and save it 1o your computer. Make sure

ta link the web banners and soc
margantowr- 2025,

HERE'S AN EXAMPLE SOCIAL POST TO GET YOU STARTED:

We want to be nominated for a @morgantownmag #BOM2S Award! Viote for us dally from
September 11 through 24 1o help us make the final round of Best of Margantown at
worw.morgantownmag. com/best-of-morgantown-2025.

THANK YOU

StLouis

WINNER
Stlouds

Download A-List
Graphics

Is your business an A-List 2024 winner or
finalist? Download these free graphics to
share the news with your social media
followers.

I5 your busingss an A-List 2024 winner of Bnalist? Fill out this form to download free social media graphics to
promole your achisvement.

Email *

)1 would like more information on how 10 gel my business in front of nominators/volers for A-List 2025,

Promotional Graphics are free graphics for
businesses to use to promote themselves within your
ballot. Utilize your Best Of branding when designing
and include an explanation of how to use the
graphics and example social media and email scripts.

Morgantown

SAMPLE SOCIAL MEDIA POSTS:

o Ben b eries Rabl AV E s

SAMPLE EMAIL COPY:

IO 0 oy vt T 6 35 ) bt bl

ial posts towww. morgantownmag com/best-of - g
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e (s Lol M T AL e
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Best Practice:

Provide a promotional
graphics that all business
owners can download and
use. This is a kit of graphics
for business owners to
promote themselves and the
ballot. This kit should always
live behind a form (you can
use the Second Street
survey tool for this) so you
are collecting leads for your
sales team.

o W\

Pl o B Sy 5 e O G i el B, [ oSl i £ D e o - ot gy i Spteiratens I et



Social Media Graphics that include:

e Your ballot logo

o CTA text:

o Nominate Us

o Vote for Us

o Thank you Freaher : : _'
e Change up CTA when ; ( .
you move from one N .:. us'

phase to the next

" Cost your vote in TribLIVE's Best of the Best fomrnum:y Choice Awards

¢ QR code

BestoftheBest. TribLIVE.com

VOTE M"rﬂtn?g‘élﬂ Examples of elements to include:
FOR US @_——‘ m ¢ Instagram Post

¢ |Instagram Story

e Facebook Post

e Facebook Cover Photo
¢ Facebook Story
e 8%2x 1 Poster

Vote for

us for
Morgantown e Point of Purchase Display

ﬁﬁﬁ ¢ QR Code

e Bitly Links for each group on your ballot

o Give examples of how local businesses
should use the graphics to promote

themselves
Bitly Links . . .
i ¢ Example social media post scripts
Foad & Dinkag:
Orinas & Rightite

arts & [ntertobnment

\\\
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Registration Page

This is where you are collecting information on
users in your ballot. You will want to make sure to
include the following on this page:

e Email

e First name/Last name

e Demographic Data: What demographic
data s important to you or your marketing
efforts? These are optional based on what
is the most important to you:

o Birth date
o Gender

o Postal code

e Core Newsletter Opt-ins (unchecked): Make
sure you include an opt-in to the lists that
generate revenue for you. This could be
your daily headlines, or your promotions
list. Don’t add more than two opt-ins to
your registration form. One is ideal.

Email

First Name

Last Name

Postal Code

I'd like to receive the Dinning
newsletter, covering the food scene in
St. Louis,

Best Practice:

Absolutely not. You only have
1-2 opt-ins that you should
be adding to the form. Make
sure they are growing your
lists. Your advertiser has
more opportunities within
the ballot to get in front of
your audience.




Create an email campaign targeted to your
list of business owners to boost
participation and sales opportunities.

Are you ready to claim your title in The Pilot's
2024 Best of the Pines awards?

Starting June 3, readers will once again nominate their favorite local

businesses across nearly 200 categories in The Pilot's annual Best of

the Pines reader's choice poll. Best of the Pines is a tribute to Moore
County's best - from dining to services, shopping to arts, wellness to rea

Announcement Phase
e Send 3 months before your

nomination phose starts estate and beyond -- as voted on by our community.
Best Of iS com | ng SOOh' We aoffer Best of the Pines advertising packages which include business
' logos on the ballot, social media feeds on the ballot page, ads in

Announce theS The Pilot and more. Fleas T
Link to Business Resource e :
Page

Defend your title if you were a Best of the Pines winner in 2024, or
claim your title if you're striving to be honored in 2024!

Click the button below to learn how you can campaign for Best of the
Pinas 2024.

View Best of the Pines advertising opportunities

WRITE N
NOMINATIONS

June 3-23, 2024

e 00

The 2024 Best of the Pines nomination round
begins Monday! Are you ready to claim or defend
your title?

The balio! goes Eve MONDAY, June 3! We are excited 1o kick off anather
woar of the Best of the Pines awards, our tribute to Moone County's finest]
Only the Top 8 nominees in each category will advance to the Final
Voting Phase in July, o make the most of the nomination pariod

Invite your online audience and your in-person
customers to nominate you.

Downioad our complimentary social media graphics, a fiyer/poster, and
risad ps of how 10 Dest promole your business, Make sure 1o specify
which category (of categorias) you want 1o be nominated in, and provide
a link t2 the ballot (www.bestofthepines.com). Remind them that they
don't have to do the whole ballot at once - they can come and go at
their convenlence through June 231

Good luck from The Pilot and Best of the Pines!
DOWNLOAD SOCIAL MEDIA GRAPHICS

BEST OF THE PINES TIPS FOR NOMINEES

BEST OF THE PINES FAQ'S




Create an email campaign targeted to your
list of business owners to boost
participation and sales opportunities.

SR You MADE THE
nedx FINAL, BALLOT

Peenret by

Frapanet

Congratulations! You Made the Top 8!

» What category is my business in? »
Reply to this email or contact your Pilot ad rep directly to find out.

i MUSESS

YOU'RE A
WINNER!

Pre- Winners’ Phase
e Send to businesses who are
winners/finalists

A

CONGRATULATIONS! YOU'RE IN THE TOP 3!

After 200,000+ votes, our community has spoken...
and they've determined that your business is one of the very best in
The Pines!

You've either placed 1st, 2nd or 3rd in one or more categories.

Each winning business may purchase up 1o 6 tickets. We realize that
many businesses may want to bring their entire staff, but space Is
limited. We cannot guarantee that all businesses will be able to attend,
as this event is highly likely to sell out.*

Tickets are $65 each and include heavy hors d'oeuvres, beer, wine and
cocktalls - plus the party of the year.

Click to get your tickets now.

Plaase note: This party Is for ages 21 and up.

Send at least 3 emails
As soon as you confirm

winners/finalists

Cadence should be determined by
how much time you have between
when voting ends and when you
announce winners




Make sure you are increasing participation
each year by promoting to your audience.

FAQ

What are ways
GULF C#AST MEDIA | can promote
to my audience?

- NOMINATE NOW!
-Sept. 11 - Oct. 9

www.GulfCoastMedia.com/BestOf

1L Baichwin County. Kayla Grean here. GCM axscutive scitor.
s Wedasaday, Oct 9,

e atonal Newspaper Vesk 3034 marks Su BIT calsbeaton of the
exceaninn. Since 1940, Newspapar Auiocision Managan ha sponsored

e T et Best Practice:

Thin yuar's Suserss in “Toling Our Slories * Wa'll have cobamns and wories
oo irwerytare i S PeeBOOm and @ oupk Eeophe outakde of I, in Fridey's ecition of The Baidein
T, Bt | sk 03 A8 s B S el This b iy coharmen sl 0 268 Fnd v Wt e of ey
sibae balaria sl hasdsneking -rmndkars. Thaire ar bafiar o Fm s s hae wibh s 1 i b

Include a sweepstakes for
users that nominate and/or

Craft an email campaign targeted to your audience to entice vote in 25 or more categories.

them to participate in your Best Of. Also include Best Of Also make sure you have an

announcements in your applicable newsletters. integrated marketing
L. campaign!
Nomination Phase

¢ Send the day the nomination phase launches, 1 week before
nominations close, & the last day of the nomination phase

Voting Phase
e Send the day the voting phase launches, Y2 way into the voting

phase, and 1 week before voting closes

Winners' Phase VOTE TODAY!

e Send Winner Announcement to users that opted in to your

promotions list
MADISON MAGAZINE's

BEST

OF MADISON

ST. LOUIS MAGAZINE'S A-LIST
READERS® CHOICE AWARDS 2024

ANNOUNCED!

See if your picks made the list!

June 1-30, 2024

JUNE IS THE MONTH
TO VOTE FOR THE BEST

Cast your vote to help name the best
of the best! Make your selection
in dozens of categories.
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Digital
* Run of site ads
, . OF
* Promotional videos BES THEBORO
* Homepage takeover

e Unsold Digital Inventory

o Pop-ups
' ' VOTING NOW OPEN!
o Rich Media GO TO BESTOF.QNS.COM

o Pencil Pushdowns AND VOTE TODAY

Core Media

e Article announcing launch

e Print/On-Air ads

e Use talent to promote

e Put QR codes that lead to the ballot on ads

I Best Practice:
zadr]

g Morgantown 3 Start planning for your ballot

. o the day after this year’s ballot
E is over. At the very least, plan
six months out from your go
gmn M&!

live date. And don’t forget to
download the Planning

Publish a Winner’s Directory both

online and in print (if applicable)

checklist (again!)

Drive traffic to the Winner’s Directory year-round:

e "Thank You"” ads on your digital winner’s
directory year-round

e Use winners’ directory as a landing page to
drive traffic to your winners

e Featured listings that highlight your winners
with:

o Large photo or video

o Winner icon

o Description, location, map
o Website, phone, social links
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Celebrate Year-Round

party
Your Best Of is your #1 initiative of the e Provides sponsorship
year. Utilize the information and content opportunities like Hall of

collected to drive revenue throughout the

\=telg!

Winner’'s Ad Program

winners’ event and special
section is published

e These are simply “pick-up ads”
that your team has already
created

¢ Runs continuously for 6 months
leading up to the next year’s
Best Of

Email
¢ Include sections in your
newsletters
e Curate a Best Of branded

Nerw,

e Runs in the 'off season’ after the

Vionive 564 the Best of the Pines (snd if you haver't, you cam el

Event

e You can offer a free event,
ticketed event, or full blown

Fame, photo gallery, 360-
degree videos, etc.

Becouse you won FIRST PLACE, let's shout 8 from the mountainlcos o yeor kang
wilh ey Sdmply The Best special acvertizing pockoge et Inchues
PineStraw & Tho Pilot at o low monthy mai!

Your ad will run In The Pilot newspaper on
the first Sunday of every month and every issue of
PineStraw magazine Novembser 2022 - July 2023,

“hetrssary P e s o 4 o i e 17 i s it
el o e B Rl o i e it

= 2x&"adin The Pilot once a month

= 1/8 page ad In PineStraw every month

- 1/2 page ad in PineStraw in February
5200/MO wen g contract

= 2x2"adin The Pilot once a month

= 1/8 page ad In PineStraw every month

- 172 page ad in PineStraw in February
5170/MO with sigmed compact

* 172 page ad In PineStraw magazine's
“Simply the Best” special feature
i February: $575 s e

Best of the lllinois Valley Blog

DEAPUIN 10 RESCIE SPACE: MINRAY. 1. 1

. Smith’s Sales and Services helps beautify
the lllinois Valley

B Shaw Local News Network

Maze Lumber serving the community for 176

Maze L fncts, and Best Deck and Porch. 1t hasal

construetion, fencing, and windows and siding
By Shaw Local News Network

Ready for repairs at Route 71 Auto Body
Route 71 Auto Body Shop in Granville was voted Best Auto Body Shop.
By S Locai s Motwonk

Well, Look What Time It Is.

e o

newsletter

e Branded marketing campaigns
that feature winners in
categories that spend

e Thank You emails from winners

Entor for a chance to win a $100
gift card to our NEW Downtown

lecation next to Mayan Kitchen!

N FAWTY

MARCH 30 | $:60 AM = 1:60 P
ASCARATE PATE

SCHEDULE

.03 A PET R
b it 1 e

30 A1 L PABS GORNTY SrmtmNTS
PAWS DIMORITEATION
s g

16:55 A1 ADGHTIN BUMMLY
e e

1048 AL 0L PAEO 200 Tarms
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e 20
1208 714 9000 s TRV
e
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FORAARD T BOMEOME WHO LOVES CONTESTS:

WAHO HAS THE 3T
CHOCOLATE CatP CoOKTES!

esua, you didnt asi, bt e delbemnd sy,

6. Best Spot to Test Your Patience

Content
e Create content that engages
your audience and drives traffic
back to your winner's directory
(On-Air Features/Segments,
Articles, Videos, Listicles)

- Honrstie manicn: Tha schocd icess bne.

Contests

¢ Niche Brackets

¢ Niche Ballots

e National Day/Week/Month
promotions

e Leag-gen sweeps for winners
with Best Of branding

e Spin-off events/contests using
Best Of branding

S

oty




Additional
Resources

How to Grow Best Of Revenue
How to Grow Best Of Audience
Download the Kit Creating a Year-Round Celebration


https://lab.secondstreet.com/best-of-ballot-calendar-revenue-calculator/
https://lab.secondstreet.com/articles/how-to-grow-best-of-revenue/
https://lab.secondstreet.com/articles/how-to-create-a-year-round-best-of-celebration/
https://lab.secondstreet.com/articles/how-to-grow-best-of-audience/

o Second Street

Upland Second Street is an audience
engagement software platform used by
over 4,000+ companies. Our platform
gives users the power to build contests,
interactive content, and emails. This
includes sweepstakes, photo contests,
ballots, quizzes, polls, newsletters, drip
campaigns, and more! Our partners use
Second Street to drive revenue,
database growth, and audience
engagement. They do this by selling
sponsorships to advertisers or creating
custom solutions that identify hot sales
leads, add new people to email lists, and
attract new site traffic.

Contact us.

' uplandsof tware.com/secondstreet


https://uplandsoftware.com/secondstreet/
https://uplandsoftware.com/secondstreet/
https://uplandsoftware.com/secondstreet/
https://uplandsoftware.com/secondstreet/demo-request/
https://uplandsoftware.com/secondstreet/demo-request/

